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Welcome to the August Issue
Educating Marina Managers in North America

Intermediate Marina Management (IMM) Course Heading to Nanaimo, BC, December 2018

The International Marina Institute (IMI), a subsidiary of the Associa-
tion of Marina Industries (AMI), is working with our affiliate partner 
Boating BC Association to bring our much sought after Intermediate 
Marina Management (IMM) Course to Nanaimo, British Columbia, 
December 2-6, 2018. Nanaimo is located on the east coast of Van-
couver Island and is accessible via plane or ferry from the mainland 
of British Columbia to Vancouver Island.

“I am delighted to not only be bringing the IMM course back to the West Coast but to also be bringing it to our 
neighbors in Canada. Education is the key to success of any business and IMI is always looking for new regions 
to train marina industry professionals,” said Merritt Alves, IMI training coordinator. 

The IMM course is ideal for both full charge marina managers and operation managers looking to further their 
careers and increase their network within the marina industry with a minimum of one year of marina manage-
ment experience.  The IMM course is the first step toward the highly recognized Certified Marina Manager 
(CMM) or Certified Marina Operator (CMO) designations. Upon successful completion of the IMM course, 
students must then attend the Advance Marina Management (AMM) course before applying for certification.

By attending the IMM course, students will be exposed to new ways of dealing with issues and challenges com-
mon throughout the marina industry. The course covers marina-specific topics including marina law, contracts, 
risks and liabilities, staff management, fire-and-emergency-response planning, environmental management, 
health and safety compliance, and the timely issue of how best to market your marina to stay competitive in 
today’s climate.

“We are absolutely thrilled to bring the IMM course to BC,” says Lisa Geddes, Executive Director at Boating 
BC. “Our industry has seen steady growth in recent years. To keep our service levels high, we need to ensure 
training opportunities are available close to home – and Vancouver Island, home to some of the world’s most 
beautiful cruising grounds, is ideal for marina operators in the Pacific Northwest.”

For more information about IMI courses, visit www.marinaassociation.org and click on the “training” tab. You 
can also email imitraining@marinaassociation.org or call 401-247-0314.

Industry News

http://www.marinaassociation.org
mailto:imitraining@marinaassociation.org
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NOAA Updates 2018 Hurricane Season 
Forecast

Cooler ocean waters in the Atlantic Ocean and Ca-
ribbean Sea and stronger wind shear and increased 
stability of the atmosphere are among the conditions 
that have resulted in forecasters predicting a less ac-
tive hurricane season for the balance of 2018.

Seasonal forecasters with the National Oce-
anic and Atmospheric Administration’s Cli-
mate Prediction Center have increased the 
likelihood of a below-normal Atlantic hur-
ricane season to 60 percent, which is up 
from 25 percent in May. The probability of 
a near-normal season is now at 30 percent 
and the chance of an above-normal season 
has dropped from 35 percent to 10 percent.

For the full season that ends on November 
30, NOAA predicts a total of up to 13 named 
storms of which four to seven will become 
hurricanes with winds of 74 mph or greater 
including up to two major storms with winds 
of 111 mph or greater.

“There are still more storms to come — the 
hurricane season is far from being over,” said 
Gerry Bell, Ph.D., lead seasonal hurricane forecaster at 
the National Oceanic and Atmospheric Administra-
tion’s Climate Prediction Center, in a statement.

So far, the season has seen four named storms, in-
cluding two hurricanes. An average six-month hurri-
cane season produces 12 named storms, of which six 
become hurricanes.

The update is for overall seasonal activity and is not 
a landfall forecast. Landfalls are determined by short-
term weather patterns that are only predictable with-
in a week of a storm reaching a coastline.

The August 10 update said that El Nino is more likely 
to develop with enough strength to suppress storm 
development during the latter part of the season. 

Industry News continued on Page 5

Industry News
NOAA’s Climate Prediction Center updated its fore-
cast to a near 70 percent likelihood of El Nino during 
the 2018 hurricane season.

Additionally, sea surface temperatures across the At-
lantic and Caribbean regions have remained cooler 
than average. This combined with a combination of 
stronger wind shear, drier air and increased stability 
of the atmosphere in the region where storms de-

velop should further suppress hurricanes.

“Today’s updated outlook is a reminder that we are 
entering the height of hurricane season and everyone 
needs to know their true vulnerabilities to storms and 
storm surge,” said Federal Emergency Management 
Association administrator Brock Long in a statement. 

“Now is the time to know who issues evacuation or-
ders in their community, heed the warnings, update 
your insurance and have a preparedness plan.”

NOAA also urges coastal residents to have hurricane 
preparedness plans in place and to monitor forecasts 
frequently.

The likelihood of a below-normal 2018 hurricane season has been 
updated to 60 percent from 25 percent in May.

https://images.saymedia-content.com/.image/cs_srgb/MTU3NzQ3MjM3OTExMjc0NzMy/noaa-hurricane-update.pdf
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Industry News continued from Page 3

Suntex Acquires Pleasure Cove Marina

By Suntex Marina Investors, LLC

Suntex Marina Investors, LLC (Suntex), announced to-
day the acquisition of Pleasure Cove Marina, located 
on Lake Berryessa in Napa, Calif.

The facilities at Pleasure Cove Marina include boat 
slips, a convenience store, fuel dock and boat, PWC, 
kayak and canoe rentals.

In addition, the property includes four- and eight-per-
son cabins and 140 camp and RV sites providing over-
night accommodations for those wanting to experi-
ence the fun of Lake Berryessa while staying ashore.

“We are very pleased to continue our expansion in 
California,” said Quinn Heidenreich, director of invest-
ments at Suntex Marinas. “Pleasure Cove Marina is a 
very popular vacation destination located on pristine 
Lake Berryessa. By investing in the facility and staff, we 
look forward to enhancing the overall customer expe-
rience offered to visitors of the Napa Valley region.”

Lake Berryessa is one of California’s largest bodies of 
fresh water with over 165 miles of shoreline.

Just an hour from San Francisco, Lake Berryessa is nestled 
between Blue Ridge and Cedar Roughs, offering year-
round recreation opportunities for the whole family.

Just east of Napa Valley and the wine-growing re-
gion of Northern California, Lake Berryessa is a popu-
lar recreation destination for over 1.5 million visitors 
each year.

Summer water temperatures reach 75 degrees, mak-
ing Berryessa a key destination for water sports. The 
lake is also a popular fishing location for both cold 
and warm water species. 

Suntex Adds Boat Rentals at 
Northeast Tennessee Marina

By Suntex Marina Investors, LLC

Suntex Marina Investors LLC, has launched a boat 
rental operation at Laurel Marina & Yacht Club, locat-

ed on South Holston Lake, situated in the mountains 
of Northeast Tennessee.

The Laurel Marina rental fleet includes recently ac-
quired pontoon and tritoon boats.

“Visitors that come to enjoy the breathtaking beauty 
of South Holston Lake now have a new and exciting 
way to enjoy the scenery,” said Ken Robinson, general 
manager, Laurel Marina. “With our premier fleet of 
boats and accessories available to rent, as well as a 
full-service marine center, Laurel Marina has every-
thing you need to make your summer memorable.”

Laurel Marina & Yacht Club is the oldest marina on 
South Holston, which is the first lake in the Tennessee 
Valley Authority (TVA) chain.

The sprawling dealership, service facility and marina 
that comprises Laurel Marina & Yacht Club today 
bears little resemblance to the marina that began 
more than six decades ago.

The transformation began in 1989 when Laurel Marina 
was the first to introduce covered slips to South Holston 
and the growth has continued. The current marina busi-
ness has the capability to moor 600 vessels.

Laurel Marina is also home to the Harbor Grill, open 
for lunch and dinner, which offers guests live enter-
tainment every Saturday night.

Newport International Boat Show Will 
Feature Industry Breakfast

By Rhode Island Marine Trades Association

The annual Industry Partnership Breakfast during the 
Newport International Boat Show will start at 8 a.m. 
Saturday, Sept. 15.

Sponsored by Gowrie Group,  the breakfast will include an 
informative panel with up and coming industry leaders.

Clean Ocean Access Executive Director Dave 
McLaughlin will monitor the panel, which will focus 
on environmental stewardship: how important it is to 
a younger generation of boaters, how it can impact 

Industry News continued on Page 6

http://events.r20.constantcontact.com/register/event?oeidk=a07eflji7qa1bf2766c&llr=iwch8rcab&utm_source=RIMTA+E-News+August+2018&utm_campaign=AUG2018Newsletter&utm_medium=email
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Industry News continued from Page 5

marine businesses, and details on programs these 
young leaders have spearheaded.

Panelists will include Evan Ridley of the Rhode Island 
Marine Trades Association, a key player in launching 
the RI Fiberglass Vessel Recycling Pilot Project; Jay 
Frechette of Starkweather & Shepley Insurance Bro-
kerage, speaking on how companies manage environ-
mental sustainability risks, such as sea-level rise; and 
Michelle Carnevale of 11th Hour Racing, which works 
with the sailing and maritime communities to advance 
practices that protect the health of the ocean.

Susan Maffei “Suma” Plowden will also receive the 
2018 Anchor Award at the breakfast, for her role as 
stopover director for the Volvo Ocean Race Newport-
-a local happening that has brought global attention 
and acclaim to Rhode Island.

RIMTA Future will also be hosting a networking event 
during the boat show, on the evening of Sept. 15.

If you are an early to mid-career industry profes-
sional looking to catch up with your peers during the 

boat show, put the event on your calendar and watch 
the RIMTA Facebook page for more details.

Group Wins Appeal for $80 Million 
Miami Marina Plan

The city of Miami and a development team compris-
ing RCI Marine Group and Suntex Marinas have won 
a key circuit court ruling. The court order allows RCI 
and Suntex, which formed the partnership Virginia 
Key LLC, to proceed with an $80 million redevelop-
ment of Virginia Key Marina. Virginia Key is home to 
the Miami International Boat Show.

Last year, Miami ranked the combined bids of RCI and 
Suntex as the top proposal to redevelop the 8-acre 
marina. Biscayne Marine Partners, the longtime op-
erator of the marina at Virginia Key and a runner-up 
in the bidding, filed a protest in July 2017 that sought 
to overturn the city’s recommendation.

After a hearing officer affirmed the city’s recommen-
dation of the RCI/Suntex group as the prevailing bid-

Industry News continued on Page 7

https://www.facebook.com/rimarinetrades/
http://innovativepanel.com
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Industry News continued from Page 6

der, Biscayne Marine Partners filed a lawsuit to appeal 
the decision.

On July 30, a panel of three Miami-Dade County 
Circuit Court judges ruled that the city followed the 
rules with its request-for-proposals process in recom-
mending Virginia Key LLC’s bid. The court determined 
that the city complied with the law, and all bidders 
were afforded a fair due process.

We do maintain that this RFP process was fundamental-
ly flawed and, therefore, produced a flawed outcome,” 
Aabad Melwani, managing partner of Biscayne Marine 
Partners, says in a statement. Melwani declined to say 
whether he would appeal to the Third District Court of 
Appeals or ask the circuit court for another hearing.

“Our client is pleased to have won yet another chal-
lenge by the current operator of the Virginia Key Ma-
rina,” attorney Albert Dotson Jr., who represents Virginia 
Key LLC, told the South Florida Business Journal. “The 
time has now come for the city of Miami residents and 
those who benefit from our active waterfront to begin 
winning. While these challenges persist, the city is losing 
millions of dollars, funding to support the renovation of 
Miami Marine Stadium, and our community awaits the 
world-class upgrades our client will be providing.”

Virginia Key LLC proposed a lease with the city for up to 
75 years. The developer says it would pay the city $60.5 
million in rent during the first 15 years of the lease. The 
plan is to create 162 wet slips, including 94 for yachts 
larger than 60 feet, and 750 dry slips. The project would 
include two restaurants, marine-related retail and com-
mercial spaces, marine services and facilities for the mari-
na. The developers say the project would create 330 jobs.

Dotson says his clients want the city commission to ap-
prove the lease deal, then send it to voters for a public 
referendum. City of Miami spokesman Eugene Ramirez 
says the city commission should take up the Virginia 
Key marina request for proposals in September.

Biscayne Marine Partners can continue operating the 
marina if the RFP process is delayed by more legal 
proceedings.

Boating Businesses Busy, But Need 
Workers For More Growth

By Don Carrigan

The Maine Marine Trades Association says boating brings 
in about $1 billion per year for the state, but growth in 
the industry is challenged by a shortage of workers.

Maine’s boat builders are busy. The Maine Marine 
Trades Association (MMTA) says all parts of the in-
dustry, from builders to retailers and boatyards, are 
seeing a brisk business this year.

“I would say everyone is as busy as they can be,” said 
Stacey Keefer, MMTA’s executive director.

At the weekend boat show in Rockland, sponsored 
by  Maine Boats, Homes & Harbors  magazine, builders 
said they have lots of customer interest from current 
and potential buyers. That includes Southport Boats, 
which makes large, center console sport boats for 
fishing and day cruising.

Southport had a 27-foot model — its smallest — on 
display at the boat show. Sales Director Jonathan 
Kirby said they have been so busy there weren’t any 
boats available at the factory to display, so they had 
to borrow one from a dealer in Massachusetts.

Southport Boats has new owners who moved the busi-
ness from cramped manufacturing space in Augusta into 
a former warehouse in South Gardiner last winter. Since 
then, Southport CEO George Menezes said they have 
doubled the workforce, from 25 to more than 50 people.

Menezes said production has increased as well, and 
they expect to turn out 40 boats this year, with plans 
to expand production further next year. He said it’s a 
reflection of the popularity of their products, and the 
overall market interest bin that type of boat.

“The industry is booming,” he said. “One of the biggest 
problems this year is getting engines from the engine 
manufacturer because they can’t keep up with demand.”

Menezes said the company has a new design coming out 
later this year, and expect that will expand business even 

Industry News continued on Page 9
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Put our network 
to work for you.

Enroll today!
To learn more about the AMI/

UPS Freight Savings Program, 

please contact the UPS Freight 

Association Team.

p. 866.443.9303

e. upsfreightassociations@ups.com

AMI has teamed up with UPS Freight® to offer the AMI/UPS 

Freight Savings Program, a member benefit program designed to 

help you work smarter, not harder.

Whether you’re shipping materials to a trade show, across the 

border or just down the road, the AMI/UPS Freight Savings 

Program can help you save on all your LTL freight shipments, 

large or small.

Ready to take the next step? Sign up today to put the power of 

our worldwide network to work for you!

mailto:upsfreightassociations@ups.com
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Industry News continued from Page 7

more. Southport is planning to hire an additional 15 to 25 
workers by the end of the year to keep up with demand.

Stacey Keefer at Maine Marine Trades said other build-
ers are similarly busy, but that growth is challenged by a 
shortage of people who want to work in the boat indus-
try. Kirby said the problem is similar to that being felt in 
the construction industry and other fields in Maine.

“The one restriction for our economic growth at this 
point would be workforce,” Keefer said.

The Maine Marine Trades Association says the over-
all boating industry in Maine provides about 4,000 
jobs, and has an overall economic impact, in Maine, 
of about $1 billion per year.

NMMA Calls on EPA to Protect 
Boaters From E15

“This proposed rule endangers millions of boat owners 
by denying them choice at the pump, and imposes an 
excess supply of mid and high level blends of ethanol 
on the market without sufficient education and guar-
anteed access to safe and approved fuel blends. If E15 
or higher blends become the common marketplace 
fuel, misfueling will occur and engines will be dam-
aged, and the American consumer will be stuck paying 
the bill for an outdated government policy.”

NMMA asked the EPA to better inform the public as 
to the risks of E15 in marine engines, and urged them 
to enact the pro-boater policies contained in  H.R. 
5855, the Consumer Protection & Fuel Transparency 
Act.  NMMA also applauded EPA  on recently approv-
ing bio-isobutanol,  the ethanol-free E15 alternative, 
for on-highway use at 16.1 volume percent.

However, more needs to be done to allow boaters 
better access to the fuel, and NMMA urged EPA to 
take further action.

NMMA will keep its members apprised as it contin-
ues to work with EPA and Congress to better protect 
boaters from E15 and to promote bio-isobutanol.

To read NMMA’s full comments CLICK HERE.

For more information, please contact NMMA senior 
vice president of federal & legal affairs, Nicole Vasilaros, 
at nvasilaros@nmma.org, or NMMA director of federal 
government affairs, Mike Pasko, at mpasko@nmma.org.
 

Michigan Trade Association Steps Up 
Workforce Development Effort

The Michigan Boating Industries Association is fur-
thering its goal of bringing awareness about the 
many career paths in our industry by commissioning 
a video from another state marine trade association 
showing some of the opportunities available when 
working on the water.

“Like many industries, we’re facing a severe shortage 
of workers in the marine industry,” said MBIA execu-
tive director Nicki Polan in a statement. “MBIA has 
made strides in awareness and this video will help 
potential candidates visualize a work environment 
that can’t be beat!”

The video, created by the Massachusetts Marine Trade 
Association, shows men who work in the marine in-
dustry discussing their jobs after going out fishing.

“This isn’t your normal 9 to 5,” says a voiceover as two 
men go out to fish as dawn is breaking. “It’s not your 
average commute to the office. Every day there’s a 
new puzzle to solve, and no two days look the same.”

Watch a video on MBIA Workforce Development 2018.

MMTA offered state marine trade associations the 
opportunity to edit the graphics and use the video in 
their own states for a small donation to the MMTA’s 
educational foundation.

“This is a great example of how the workforce devel-
opment efforts across the country can be propelled 
through partnerships,” said Polan.

MBIA has and is making many efforts to encourage 
people to develop a career in the marine industry.

It hosted a Career Day at the Detroit Boat Show, offer-
ing free admission to students interested in a career 
in the industry, who then learned different aspects of 
the industry from exhibitors at the show.

Industry News continued on Page 11
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This 
course focuses on marina operations, policies, and procedures. Marina-man-
agement pros offer their expert thinking about business issues and challenges 
throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response 
planning, environmental management, health and safety compliance, and 
personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small 
groups, interactive workshops, and specific case studies, the AMM course 
examines such topics as profit-center management, regulations and permit-
ting, operations, marina law, human resource management, risk management 
and loss control, improving the quality and value of services, policy and 
procedure manuals, business strategy and financial management, marketing, 
promotion, and pricing.

The AMM offers its graduates a national and international business perspec-
tive on management issues, and a long-term network of international con-
tacts to rely on in the future.  

*Must have three years of marina management experience and attended
IMM Course.

IMM Course
November 4-8, 2018

 Fort Lauderdale, Florida
Apply Here  

AMM Course
 Jacksonville, Florida
 December 9-14, 2018

Apply Here

Step 3

Upon completion of the IMM and AMM courses you then apply for the 
certification that you qualify for, CMM or CMO.

https://marinaassociation.org/courses
https://marinaassociation.org/courses
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Career Day, which is promoted to thousands of high 
school and college students in the state, will take 
place next during the Detroit Boat Show in February 
2019 at Cobo Center.

MBIA is offering Scholarships through its educational 
foundation to students interested in a career in the 
industry and to MBIA members interested in advanc-
ing their careers with technical education.

The association is also in the process of creating a 
technical training course that colleges and high 
schools in Michigan can use to create tech programs 
at their facilities and is working at a national level 
with other marine trade associations to promote jobs 
in the industry across the country.

Industry News continued from Page 9

“MBIA will continue to strive to get more workers in 
the marine industry, not just because of a tech short-
age, but because the marine industry offers so many 
opportunities, year-round, at companies and orga-
nizations that are passionate about their employees 
and the recreational boating industry,” said Polan.

Affordable On-Water Boat Training 
Comes to Tampa Boat Show

The  BoatUS Foundation for Boating Safety and 
Clean Water,  the  National Marine Manufacturers 
Association  (NMMA), and  Freedom Boat Club  have 
partnered to offer affordable on-water  boat 
training  courses taught aboard single-engine 
powerboats to the  Tampa Boat Show  held at the 
Tampa Convention Center September 20 to 23. 
Courses to be offered include two three-hour sessions, 
“Intro to Boating” and “Women Making Waves” and 
a 90-minute course just for teens, “Junior Captain.” 
Class size is limited to four students per vessel, and 
each is taught by U.S. Coast Guard-certified instructor.

Boats are provided by Freedom Boat Club Tampa and 
the  Annapolis School of Seamanship. The “Intro to 
Boating” and “Women Marking Waves” courses cover 
shifting and steering, basic docking, open-water han-
dling and basic navigation with both taught aboard 
20- to 26-foot powerboats.

“Junior Captain” is offered under a partnership of  Na-
tional Safe Boating Council  and the Annapolis School 
of Seamanship and gives teens the opportunity to 
learn shifting, steering and throttle control, stopping, 
station holding, understanding the “weathervane” 
effect and how to use “the boater’s eye” technique to 
safely navigate. It’s taught aboard 14-foot rigid-hull 
inflatable boats. To sign up for any on-water training 
course from the BoatUS Foundation, go to  BoatUS.
org/On-Water.

You’re Number One!
At BoatU.S., you’ll find boating experts with the answers you 
need when you call. Our knowledgeable Underwriters not only 
find the perfect coverage for your boat and boating lifestyle, 
we’ll work with you to help find ways to save on your premium. 
And, as a Berkshire Hathaway company, you can be sure 
BoatU.S. will be here each and every time you need us. 

“So often in this day and age, 
customer service representatives 
are indifferent in their dealings 
with clients over the phone. I was 
extremely satisfied with the helpful 
and courteous way my insurance 
inquiry was handled and want to 
thank you for having people of 
this caliber available for your 
insurance customers.” 
                        —Bruce Fournier,  
   Bradenton, FL

Policies Subject to Limits and Exclusions

For a fast, free quote call 1-800-283-2883 
or apply online at BoatUS.com

With BoatU.S. Insurance, 
You’re Not Just A Number...

BoatU.S. Member Bruce Fournier aboard 
“G’Day” on the Braden River in Florida.

Association of Marina Industries.indd   1 1/9/09   4:30:41 PM
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Clean Marina & 
Environmental News

Zero Plastics Marina Initiative Begins in RI

The  Rhode Island Marine Trades Association  (RIMTA) 
and marina operators have partnered with the Rhode 
Island Department of Environmental Management 
(DEM) to launch the Zero Plastics Marina initiative. 
The goal is for marinas and their guests to help clean 
up the bay now and into the future.

The partners developed ten pollution prevention 
action items to help marina owners commit to and 
implement the program; participating marinas and 
boatyards can customize the program according to 
their own business practices. The activities include:

• Designate a “Zero Plastics” Steward
• Develop and Implement a Plan to Reduce Sin-

gle-use Plastic Water Bottles

• Provide Water Refilling Stations in Public Areas
• Eliminate Single-use Plastic Bags
• Provide Ample Opportunity for Recycling
• Post Responsible Signage
• Provide Responsible Dinnerware
• Participate in a Shrink Wrap Recycling Program
• Organize or Sponsor a Shoreline Clean-up Event
• Install a Trash Skimmer

For more information click here.

It’s Slime Time From North to South

By Norm Schultz

It matters not whether we’re looking at waterways 
in Michigan or Florida, this month might as well be 

Clean Marina & Environmental News continued on Page 13

http://www.surveyadvantage.com
http://rimta.org/
http://dem.ri.gov/programs/environmentalprotection/zero-plastics-marina.php?utm_source=RIMTA+E-News+July+2018&utm_campaign=JULY2018Newsletter&utm_medium=email
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Clean Marina & Environmental News continued from Page 12

declared “National Slime Month.” And, it may be the 
biggest threat to our industry’s continued growth in 
boat sales.

That was the consensus of nearly 40 area industry 
leaders at last week’s meeting of the Tampa Bay Ma-
rine Industry Association, a division of the Southwest 
Florida Marine Industry Association. “When prospec-
tive boaters see TV shots of hundreds of dead fish 
floating in thick green Guacamole,” said TBMIA chair-
man and Mastry Engine president Kevin Carlan, “it’s 
got to kill any chance of selling them a boat or the 
boating lifestyle.” The attendees agreed they must 
become more engaged in demanding appropriate 
actions on federal and state levels.

While both coasts of Florida are dealing with noxious 
green algae (the west side is being doubly pummeled 
with a big outbreak of red tide), the algae problems 
now exist throughout much of the nation. Lake Erie, 
the icon for water pollution in the late 1960s, has 
become iconic once again. It was triggered by the 
national news that a massive algae bloom in 2014 
caused Toledo to shut down the city’s drinking water 
supply from the lake for three days. It’s known that 
toxins produced by the algae can cause rashes, liver 
illness, vomiting, diarrhea, neurological effects, respi-
ratory problems and even death. (So, buy a boat and 
take the kids out for a day on the lake!)

There are groups attempting to address the prob-
lem. For example, the National Marine Manufacturers 
Association has acknowledged a critical Everglades 
Plan that could get authorized in Congress. NMMA 
and 40 members are pressing for full authorization 
of the Everglades Agricultural Area (EAA) Reservoir in 
the 2018 Water Resources Development Act. NMMA 
is working with the Florida congressional delegation 
on updating the current language so that the project 
receives a full authorization. The EAA would address 
a major source of the algae problems on both Flor-
ida coasts. Moreover, there is also an active grass-
roots advocacy campaign via Boating United to urge 
Congress to act:  https://www.votervoice.net/NMMA/
Campaigns/60028/Respond

Similarly, there are groups working on Lake Erie’s de-
bacle. One example is the nonprofit Lake Erie Foun-
dation, created in 2016 by combining the Lake Erie 
Waterkeeper and Lake Erie Improvement Association. 
LEF aims to “create and maintain a healthy Lake Erie 
now and forever as defined by drinkable water, recre-
ational contact and edible fish.”

LEF is working with  researchers from the University of 
Maryland  on the report card, which should be com-
plete in 18 months. It has been groups like LEF, Lake 
Erie Marine Trades Association and the Boating Asso-
ciations of Ohio, among others, that successfully de-

Clean Marina & Environmental News continued on Page 15

We offer
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• Unparalleled Customer Service

• Fleet Card Acceptance
• Free Online Reporting
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https://www.votervoice.net/NMMA/Campaigns/60028/Respond
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http://www.pcsmarinegroup.com
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With hurricane season upon us, we want YOU to know 
how to stay clear of boat and property damage!   

In 2013, the Association of Marina Industries (AMI) and the Boat Owners 
Association of The United States (BoatUS) teamed up to offer a series of three 
pre-recorded, online webinars. These previously run webinars came out of the need 
for information in the wake of Hurricane Sandy and geared towards marine facility 
operators and others interested in learning about how to secure boats to avoid 
damage in future storms. 

The first in the series, "Sandy Overview: What 
We've Learned," will look at what made Hurricane 
Sandy so destructive and the types of damage it 
caused to boats and to marinas, and share some 
survival stories. It will also try to answer the 
question: Was hauling boats, as BoatUS has long 
advocated, the right answer this time? 

The second webinar, "Securing Boats on Land," will focus 
on the challenges of securing boats inside storage 
structures as well as outside on the hard, and discuss 
some potential solutions and best practices. 

The last webinar in the series, "Securing Boats in the Water," 
will look at the challenges presented by various dock structures 
such as fixed or floating docks and moorings, and also look at 
solutions and best practices.  

 
 You can order the pre-recorded webinars to view at anytime. 
Order one or order all three. They are available for purchase by 

completing the Fax/Email order form. Once your order is completed you will receive 
an email with directions on how to access the webinars. See AMI's website and click 
on the online training tab for more information.  

 

 $15 each for AMI Members 
 $30/$50/$75 for 1/2/3 webinars for Non-Members 

https://marinaassociation.org/sites/default/files/BOATUS%20Webinar%20ORDER%20FORM%20WRITABLE.pdf
https://marinaassociation.org/
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Clean Marina & Environmental News continued from Page 13

manded the Ohio Environmental Protection Agency 
declare the western basin of Lake Erie impaired, a des-
ignation that matches the Michigan portion of the lake.

“This now means they will be able to identify the big-
gest polluters,” said board member John Lipaj. “Ohio, 
Michigan, New York and Ontario have already agreed 
to reduce phosphorus discharges by 40 percent be-
tween 2015 and 2025. But so far, all efforts have been 
voluntary. The impaired designation may make some 
changes mandatory.”

Having lived and boated on Lake Erie for 40 years 
before relocating to Florida, I know those waters well. 
So I have had no doubt that the claim by Ohio’s envi-
ronmental officials, since the 2014 Toledo water crisis, 
that voluntary measures would be sufficient to save 
the lake was ignoring the problem. The lack of any 
real progress has proven them wrong.

It’s no secret that the more than half the phosphorus 
that destroys western Lake Erie comes down the Mau-
mee River and its watershed of 4.3 million farming acres. 
The area also includes huge livestock operations that 
generate large quantities of manure that’s spread on 
farm land and washed into adjacent streams and rivers. 
So far, changes in farming fertilizing operations have 
been proposed but all voluntary. That policy has failed.

What is needed, in Ohio and Florida and everywhere 
else that algae blooms are threatening boating and 
fishing, are mandatory measures that provide for real 
accountability. And all dealers--in fact all boating 
and fishing interests in any impacted areas--should 
be joining and supporting groups like the Lake Erie 
Foundation to become engaged in this much-need-
ed effort. 

Boating Clean & Green Offers Clean 
Boating Videos

California’s Boating Clean & Green program has 
videos available to help educate boaters on clean 
practices. Videos include Marine Sanitation Devices 
and Y-Valves,  Sewage Management, and  oil  and fuel 
discharge prevention, reporting and laws.

These videos were created by The Bay Foundation, 
the San Francisco Estuary Partnership (with funding 
from the California State Parks Division of Boating and 
Waterways Clean Vessel Act Education Program and 
a Federal Clean Vessel Act grant through the Sport 
Fish Restoration Program) and the California Boating 
Clean and Green Program (California State Parks Di-
vision of Boating and Waterways and The California 
Coastal Commission).

The videos can be shared with marina customers and 
visiting boaters.

Take Your Marina to the Next 
Level

The Marina Policy Guidelines Manual offers marina owners 
and managers a guide to implementing policies that will 

professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, the 
Manual provides policies covering administration, marina 

operations, marketing, financial controls, and maintenance, 
as well as safety, security and environmental issues.

Purchase now.

https://www.youtube.com/watch?v=nUo2S0FnkcU&feature=youtu.be
https://www.youtube.com/watch?v=xNwKSOXCBbY&feature=youtu.be
https://www.youtube.com/watch?time_continue=1&v=reumw6Yeb3I
https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
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     Legislation &
          Partnerships

In the next few weeks, the Association of Marina In-
dustries (AMI) will be releasing the 2018 Financial 
Benchmark Report. We would like to thank all of the 
marinas who participated in the spring survey! This 
benchmark report will become part of AMI’s trienni-
ally rotating reports. This is part of AMI’s new strat-
egy to revamp its industry data gather efforts. 

In this years, Financial Benchmark we asked about 
plans for capital expenditures for a sample of marina 
infrastructure. This included slips, floating and fixed 
pier; the marina basin; upland infrastructure, includ-
ing parking lots and dry stack storage; and other in-
frastructure. We asked whether or not the marina 
was planning a capital expenditure in the next five 
years and if so, is the expenditure for new construc-
tion or a renovation of the existing.  

Results showed that overall, not many marinas are 
planning capital expenditures for items like dredg-
ing, upland retail spaces, restaurants, and breakwa-
ters, while on the other hand many marinas plan to 
expand and renovate current floating slips.

According to our data, marinas are replacing their 
floating slips after about 25 years in use and they 
plan to spend approximately $75,000 on these im-
provements. 
Thirty-six percent of marinas surveyed plan on reno-
vating their marina basin’s bulkhead. The average 
bulkhead age is 45 years at the time of expected 
replacement. 

Information such as this, is important to critically 
evaluating whether or not your marina needs up-
dating. Of course, this is all averages, your marina is 
different than every other marina and you have on 
the ground knowledge of your marinas infrastruc-
ture. But it’s good to know the standard, so that you 
can look at your marina in relevant and true frame.

This report will be available soon and will include 
other useful information for you to evaluate your 
marina. And, we hope that you’ll help us out in the 
future to gather this data.

By Eric Kretsch

DOCKS SHOULD CREATE MORE FUN, 
NOT MORE WORK.

The Brock Dock system makes installation and maintenance a snap:
• Easy fastening with clip strip
• Single board replacement
• 100% vinyl – no painting, staining or sealing required
• High color retention, minimal fading
• Great traction, even with wet rubber soles
• Low heat retention

Our national network of distributors is ready to help with design, 
installation and service.  

Visit WestechBP.com for more 
information or call 866.423.2385

LIFE ON THE WATER 
      has never been EASIER.

A WESTLAKE CHEMICAL COMPANY

http://www.westechBP.com
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Around The World
Flotespace Partners with Koolewong 

Marina

Boat sharing service set to be exclusive provider to 
Central Coast marina.

Local boat-share start-up platform Flotespace has an-
nounced that it is partnering with Koolewong Marina 
on the NSW Central Coast as an exclusive provider of 
short-stay accommodation services to the facility.

“Flotespace have been meeting with marinas country-
wide with the aim to consult and build strong relation-
ships, delivering a value add to the marina as well as a 
revenue share,” said Flotespace   founder, Hugh Treseder.
 
“We were very impressed by the down-to-earth na-
ture of Koolewong and also their professionalism 
and attention to detail. It’s the perfect choice for a 
Flotespace marina and we are delighted to announce 
that Koolewong have agreed to be an exclusive 
Flotespace marina.”

The new arrangement is dependent on the Austra-
lian Maritime Safety Authority (AMSA) giving the go-
ahead for private boat owners to rent out their boats 
for accommodation purposes.  An exemption  from 
commercial vessel regulations to allow this to take 
place is currently under consideration.

“Koolewong Marina is fortunate to be working with 
Flotespace as they pioneer this exciting new short-stay 
accommodation alternative,” said Les Binkin, Koolewong 
Marina owner. “Whilst we recognise this model may not 
suit all marinas, we feel Flotespace will add value and 
profile to our relatively new Koolewong Marina brand.

“Vessels are berthed in contemporary facilities with 
modern amenities provided. The security system is 
paramount to giving peace of mind to all clients and 
their guests. Participating guests will be able to en-
joy our Boathouse Restaurant and retire for the night 
back onboard overlooking beautiful Brisbane Water 
from the safety of their berth.”

Hugh Treseder added that given the potential addi-
tional revenue and boat owners attracted to the ma-

rina, Flotespace aims to build the service in partner-
ship with the management at Koolewong.

“We believe that we need to allow 
the marinas to shape this, work 
in a true partnership with them 
and add value in both a monetary 
sense and quality of service.

“Koolewong has it all, the pan-
oramic view, impeccable ser-
vice, amenities close by and a 
peaceful glassy outlook for the 
perfect overnight stay. We’re delighted.

“Not only is Koolewong a world class marina it is also a 
fish friendly and clean certified marina, meaning its water 
quality and surrounding areas are of a very high standard.

“Koolewong are able to accommodate a broad range of 
boats and have excellent facilities that are brand new.”
 
Read more here and here.

Fishos Slam Sydney Marine Park Proposal

Source: Marine Business

NSW government plans to increase lock-outs sparks 
backlash from rec fishermen.

Details for a proposed Sydney Marine Park in the 
Hawkesbury Shelf Marine Bioregion in NSW have 
sparked an angry backlash from local fisherman who 
fear it will result in them being locked out of many 
popular fishing spots.

The proposed marine park adds to the existing list 
of aquatic reserves by creating a network of 25 sites 
with special status encompassing sanctuary zones, 
conservation zones and special purpose zones.

Under the proposals, popular fishing spots in Syd-
ney Harbour such as Chowder Bay, Spring Cove and 
Camp Cove would designated sanctuary zones along 
with Cape Banks and parts of Botany Bay. The entire 
coastline from south Bondi to north Coogee would 

Les Binkin, 
Koolewong Marina.

Around the World continued on Page 19

http://www.marinebusiness.com.au/news/peer-to-peer-boat-sharing-one-step-closer
http://www.marinebusiness.com.au/news/flotespace-partners-with-koolewong-marina#60E4QFYvVub6Kjgx.99
http://www.marinebusiness.com.au/news/flotespace-partners-with-koolewong-marina#60E4QFYvVub6Kjgx.99
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This four hour marina industry introduction course is geared 
towards those individuals, with little or no marina experience, 
looking to get into the industry by way of an advancement op-
portunity, career shift, or an interest in purchasing or developing 
a marina.

The Marina 101 course is made up of 9 individual presentations, 
created and presented by Carl F. Wolf, CMM CMI and former 
President of the International Marina Institute. The presenta-
tions will give you an insight preview of the various aspects in the 
operations of a marina. Presentations include day-to-day and 
seasonal operations, maintenance, emergency preparedness, long-
term planning, financial reports, and the various roles of a marina 
manager.

Registration Fees:
AMI Member Price: $250.00 
Non-member Price: $299.00

The International Marina Institute (IMI) is offering a one day 
Marina & Boatyard Study Tour in the Tampa area leading into the 
International Boatbuilders’ Exhibition and Conference (IBEX). 
This Study Tour will visit five properties in and around Tampa, 
Florida.

Registration fee includes transportation and tours of 5 marinas, 
lunch, facilitated discussion, and a copy of the group SWOT 
(Strengths, Weaknesses, Opportunities, and Threats) Analysis. 
The tour will leave from the Tampa Convention Center.

Study Tour Properties to be Visited:

Registration Fees:
AMI Member Price: $599.00
Non-Member Price: $ 699.00

Marina 101: 
“Walk the Docks- First Impressions”

September 30, 2018

Tampa Area 
Marina & Boatyard Study Tour

October 1, 2018

• Marina 101 •
• Marina & Boatyard Study Tour •

• IBEX •

Please note that you must register for IBEX (which has no fee to walk the exhibit hall floor) in order to register for our IBEX 
Super Sessions.
WE RECOMMEND: Attend the Marina 101 course prior to the Tampa Marina & Boatyard Study Tour to arm yourself with 
enough industry knowledge to walk the docks of the Study Tour facilities and see things from a brand new perspective, from 
the eyes of a marina manager. Attendees will see first-hand how some of the best run facilities in the Tampa area get it done.

• Twin Dolphin Marina
• Riviera Dunes Marina
• Maximo Marina & Boatyard

• Antigua Cove at Little Harbor
• Village Marina at Little Harbor

Register Here

https://marinaassociation.org/ev_calendar_day.asp?date=10%2F1%2F18&eventid=30
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Around the World continued from Page 17

also become off-limits to fishermen while, 
further south, areas in the vicinity of Port 
Kembla would also be declared special pur-
pose or sanctuary zones.

While the creation of the new zones doesn’t 
target boating activities specifically, the po-
tential impacts for boaters may include an-
choring restrictions or boat speed limits in 
some areas. However, boat-based fishermen 
– a large component of the local boating 
market - would face new restrictions imposed 
by the new zones. For example, the proposed 
Bronte-Coogee zone extends the current 36 
hectare aquatic reserve along the coastline 
out to the three-mile limit, creating a new 
2,028 hectare site in which recreational fish-
ing would be prohibited.

News of the proposed lock-outs sparked an 
angry backlash from local recreational fish-
ermen. The Recreational Fishing Alliance of 
NSW said the proposed marine park had 
come as a “big surprise”.

“The RFA is amazed that the government has 
chosen to pick such a huge fight with close 
to a million NSW recreational anglers that 
already are responding with frustrated and 
negative comments about the plans.”

A  Facebook group  called STOP THE LOCKOUT! 
formed to co-ordinate opposition to the ma-
rine park proposals quickly gained over 12,000 
members in just four days.

The announcement of the proposal, however, was wel-
comed by conservation groups which urged the govern-
ment to move swiftly to create the marine park.

“Today’s announcement opens the way to giving Syd-
ney’s iconic blue backyard the protection it deserves,” 
said Darren Kindleysides, CEO Australian Marine Con-
servation Society. “This is a really good opportunity 
for our marine life and everyone who loves fishing, 
boating, diving and swimming.”

In an  interview  with  Fishing World  editor, Scott Thomas, 
NSW Minister for Primary Industries, Niall Blair, encour-
aged people to make their concerns known via the sub-
mission process which runs until 27 September, 2018.

“We know some people don’t like any restric-
tions at all on these areas, but this is just a proposal,” he 
said. “What we’re asking is if people do have any con-
cerns, there’s a consultation period now to make their 
voices heard.

“I can understand people are concerned, I want to 
hear those concerns. We need people to put those 
concerns in during the consultation period before a 
final decision is made.”

Details of the marine park proposal are  here  includ-
ing information on the 25 sites listed via an interactive 
map and details on how to make an online submission.
 
Read more.

Image source

https://www.facebook.com/groups/531383587069186/about/
http://www.fishingworld.com.au/news/nsw-minister-for-primary-industries-responds-to-marine-park-fears
https://www.marine.nsw.gov.au/key-initiatives/hawkesbury-shelf-marine-assessment
http://www.marinebusiness.com.au/news/fishos-slam-sydney-marine-park-proposal?utm_medium=email&utm_campaign=Newsletter%20-%2022818&utm_content=Newsletter%20-%2022818+CID_43aa6c9d5f669e88a5847e41f0c996a0&utm_source=Email%20marketing%20software&utm_term=Read%20more#Kt1PGOrRR416Agt1.99
http://yaffa-cdn.s3.amazonaws.com/yaffadsp/images/dmImage/SourceImage/sydney-marine-park2.jpg
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News From Washington
  

NMMA Members Set to Testify at 
Section 301 Tariff Hearing

This week, NMMA Senior Vice President of Govern-
ment Relations and Legal Affairs, Nicole Vasilaros, will 
join NMMA members Magic Tilt Trailers and Sea Ea-
gle Boats in testifying at a U.S. Trade Representative 
(USTR) hearing regarding the administration’s pro-
posed 10-25 percent tariff on $200 billion in Chinese 
products. While USTR is no longer accepting requests 
to testify, written comments can be submitted until 
Thursday, September 6, and NMMA is encouraging 
all affected members to raise their concerns.

Click here to file comments.

A full list of items targeted by this round of Section 
301 tariffs – which includes boats, marine parts, and 
trailer tires – is available here.

“From tariffs on raw materials and components, to re-
taliatory tariffs that have frozen international markets 

for U.S. marine exports, the recreational boating in-
dustry continues to bear the brunt of the administra-
tion’s trade policies. China is now the fourth country 
to retaliate against U.S. boats, joining Canada, Mexico, 
and the European Union – three markets that make 
up 70 percent of U.S. marine exports,” according to 
written testimony from Ms. Vasilaros. “Compounding 
tariffs have led to the cancelation of millions of dol-
lars of orders for new boats being built in American 
factories by American workers, resulting in employ-
ment changes, canceled expansion plans, and halted 
growth.”

NMMA and their members are continuing to be loud 
on this issue, including in the media. Over the past 
few months, NMMA members have garnered nearly 
350 media stories, reaching 35 million people in 31 
states. A graphic highlighting NMMA members’ top 
trade press hits is available here.

News from Washington continued on Page 21

Visit www.WestechBP.com or call 866-423-2385 to learn more.

SUMMER IS COMING. 
IS YOUR DOCK READY FOR THE SPOTLIGHT?
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The Brock Dock Clip Strip 
system makes installation 
a snap.

100% vinyl planks are 
virtually maintenance free.

Highly slip-resistant, 
available in a variety of 
colors.

https://www.regulations.gov/document?D=USTR-2018-0026-0001
https://ustr.gov/sites/default/files/301/2018-0026%20China%20FRN%207-10-2018_0.pdf 
https://www.nmma.org/assets/cabinets/Cabinet517/NMMA%20Members%20Speak%20on%20Trade_180816.pdf 
http://www.westechBP.com
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For more information, please contact NMMA Senior 
Vice President of Government Relations and Legal 
Affairs, Nicole Vasilaros at nvasilaros@nmma.org 
or NMMA Director of Federal Affairs, Lance West at 
lwest@nmma.org.

NMMA Calls on EPA to Protect 
Boaters from E15

On Friday August 17th, NMMA submitted  official 
comments  to the EPA regarding proposed 2019 Re-
newable Volume Obligations (RVOs). Every year ,EPA 
proposes new RVOs, which determine how much eth-
anol will be blended into the U.S. fuel supply. EPA is 
proposing maintaining current levels of ethanol for 
2019. As a result, NMMA stated in its comments:

“This proposed rule endangers millions of boat owners 
by denying them choice at the pump, and imposes an 
excess supply of mid and high level blends of ethanol 

on the market without sufficient education and guar-
anteed access to safe and approved fuel blends. If E15 
or higher blends become the common marketplace 
fuel, misfueling will occur and engines will be dam-
aged, and the American consumer will be stuck paying 
the bill for an outdated government policy.”

NMMA asked the EPA to better inform the public as 
to the risks of E15 in marine engines, and urged them 
to enact the pro-boater policies contained in  H.R. 
5855, the Consumer Protection & Fuel Transparency 
Act.  NMMA also applauded EPA  on recently approv-
ing bio-isobutanol,  the ethanol-free E15 alternative, 
for on-highway use at 16.1 volume percent.

However, more needs to be done to allow boaters 
better access to the fuel, and NMMA urged EPA to 
take further action.

NMMA will keep its members apprised as it contin-
ues to work with EPA and Congress to better protect 
boaters from E15 and to promote bio-isobutanol.

News from Washington continued from Page 20

News from Washington continued on Page 22

mailto:lwest@nmma.org
http://nmma.net/assets/cabinets/Cabinet515/NMMA%20Letter%20to%20EPA%20re%202019%20RVOs_FINAL.pdf
http://nmma.net/assets/cabinets/Cabinet515/NMMA%20Letter%20to%20EPA%20re%202019%20RVOs_FINAL.pdf
http://www.nmma.org/press/article/21964
http://www.nmma.org/press/article/21964
http://www.nmma.org/press/article/21964
https://www.nmma.org/press/article/22033
https://www.nmma.org/press/article/22033
http://www.marinaassociation.org
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News from Washington continued from Page 21

To read NMMA’s full comments CLICK HERE.

For more information, please contact NMMA senior 
vice president of federal & legal affairs, Nicole Vasi-
laros, at nvasilaros@nmma.org, or NMMA director of 
federal government affairs, Mike Pasko, at mpasko@
nmma.org.
 

National Park Service Joins Effort to 
Promote Recreational Fishing and 

Boating

The National Park Service (NPS) has joined several 
federal agencies and private organizations, includ-
ing NMMA, on an unprecedented memorandum of 
understanding (MOU) – which calls for the develop-
ment and expansion of cooperation on planning and 
implementing mutually-beneficial projects and ac-
tivities to promote recreational fishing and boating 
conducted on public lands and waterways.

Through the MOU, participating parties will work to-
wards goals such as increased volunteerism on public 
lands, improved quality of aquatic and riparian re-
sources, improved recreational fishing experiences, 
and increased educational programs for recreational 
fishing and fisheries. NPS management emphasizes 
visitor experience and the conservation of native spe-
cies. 

“The National Park Service welcomes more than 300 
million visitors to national parks each year, many of 
whom come to spend time on the water,” said Na-
tional Park Service Deputy Director Dan Smith. “Work-
ing with these organizations helps us generate more 
awareness of park resources and water recreation.”

The addition of the NPS to the MOU comes at a criti-
cal time. Participation in fishing has increased for the 
second straight year, according to the 2018 Special 
Report on Fishing. Key target audiences including 
Hispanics, youth, and women are all showing positive 
trends, placing an added focus on innovative meth-
ods to keeping new and diverse audiences engaged 
in the activity.

The detailed MOU is available here.

Boating United Alert: Oppose Year-
Round Sale of E15

NMMA issued a  Boating United alert  last Friday, 
encouraging all industry stakeholders to take action 
and tell the administration and Congress to stop the 
expansion of E15 sales. The alert comes after President 
Trump’ recently announced that he is considering 
allowing year-round sales of E15.

Click here to take action now.

According to the Boating United advocacy page, “The 
administration is ‘very close’ to expanding the sale of 
fuel with 15% ethanol – known as E15 – year-round, 
which will needlessly put 142 million American boat-
ers in danger.

“Small engines – like those in your boats, lawn mow-
ers, and motorcycles – can only use fuel with 10% 
ethanol (E10) or lower. Fuels with a higher ethanol 
content cause severe damage to smaller engines, 
putting you and your boat at risk.

“Expanding E15 sales before consumer protections 
are in place is reckless. Fortunately, there’s a solu-
tion in Congress called The Consumer Protection and 
Fuel Transparency Act, which will protect consumers 
through education and better labeling.”

To take action and tell the administration and Con-
gress to stop the expansion of E15 sales and support 
the Consumer Protection and Fuel Transparency Act, 
click here now.

NMMA is continuing to be loud on this issue and is 
addressing the industry’s concerns head on. For more 
information, please contact NMMA Senior Vice Presi-
dent of Government and Legal Affairs, Nicole Vasi-
laros at nvasilaros@nmma.org or NMMA Director of 
Federal Affairs, Michael Pasko at mpasko@nmma.org.

NMMA Spearheads Coalition Letter 
on Great Lakes AIS Prevention Plan

Last week, NMMA signed a joint letter to the Assis-
tant Secretary of the Army for Civil Works, R.D. James, 
requesting expedited consideration of the Tentatively 
Selected Plan (TSP) at Brandon Road Lock and Dam – 

News from Washington continued on Page 23

http://nmma.net/assets/cabinets/Cabinet515/NMMA%20Letter%20to%20EPA%20re%202019%20RVOs_FINAL.pdf
https://www.takemefishing.org/getmedia/f771bb99-99cd-4e5b-ae3e-5ab3886f478b/60-in-60_MOU_2018?utm_source=press%20release&utm_term=0818%20NPS%20MOU%20Presser
https://www.votervoice.net/NMMA/Campaigns/58207/Respond
https://www.votervoice.net/NMMA/Campaigns/58207/Respond 
https://www.votervoice.net/NMMA/Campaigns/58207/Respond 
mailto:mpasko@nmma.org
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News from Washington continued from Page 22

an important measure to prevent the spread of Asian 
carp to the Great Lakes region. The letter is one of the 
first actions taken by the recently formed Boating and 
Fishing Aquatic Invasive Species Coalition, which is 
comprised of stakeholder organizations from around 
the country to present a united front on Aquatic Inva-
sive Species (AIS) policies at the federal level.

The letter states that, “Recreational boating and an-
gling is embedded within the Great Lakes history and 
economy. In 2015, the Great Lakes region account-
ed for 26.5% of all registered boats throughout the 
country, accounting for more than 3.1 million regis-
tered recreational boats. In the Great Lakes region, 
the recreational boating industry contributes $36.4 
billion to the economy, provides nearly 195,000 jobs 
and supports more than 7,150 businesses. The fishing 
industry in the Great Lakes is also a robust economic 
driver with 1.95 million anglers, adding $5.6 billion 
annually to the Great Lakes regional economy and 
nearly 45,000 jobs.

“As you know, Asian carp were discovered last year 
just nine miles from Lake Michigan. If they were to 
infiltrate into the Great Lakes, it could be devastating 
for the region’s citizens and economy.

“Our organizations believe that the TSP at Brandon 
Road Lock and Dam is the most feasible current op-
tion for protecting the Great Lakes region from Asian 
carp. However, we are concerned with the current US-
ACE timeline outlined in the TSP, specifically the Feb-
ruary 2019 Senior Leadership Panel and inclusion in 
the August 2019 Chief’s Report. This timeline would 
delay Congressional approval and authorization un-
til 2020 and 2021 respectively. Our organizations re-
spectfully urge you to conduct the Senior Leader’s 
Panel this coming fall, so that the TSP process can 
continue quickly.”

In addition, the organizations requested a meeting 
with Assistant Secretary R.D. James to discuss the TSP 
and other Asian carp mitigation and prevention efforts. 
NMMA will provide an update after the meeting occurs.

The full letter is available here.

For more information, please contact NMMA’s Direc-
tor of State Government Relations, Libby Yranski at ly-
ranski@nmma.org or NMMA’s Director of Federal Gov-

ernment Affairs, Mike Pasko at mpasko@nmma.org.

Stay Up-to-Date on Midterm Elections 
with NMMA

The 2018 midterm election season is in full swing 
with key states’ primaries taking place almost every 
week. To ensure the recreational boating industry’s 
voice is heard, NMMA is continuing their biennial, 
non-partisan effort to get stakeholders to the polls 
and learn about pro-boating champions on the ballot 
this November. NMMA will never tell you who to vote 
for, but they do encourage you to vote.

In the coming weeks and months, NMMA will provide 
helpful insights, tools, and updates regarding the up-
coming elections, including primary dates and polling 
places. Additionally, the team will share opportunities 
to receive insider briefings on competitive races, an 
outlook on which party could control Congress, and 
what all of this means for a strong boating economy. 

From tariffs and infrastructure to the Modern Fish Act 
and E15, the recreational boating industry is facing 
a wide range of issues. NMMA has worked closely 
with members of Congress – especially the more than 
110 members that make up the bipartisan Congres-
sional Boating Caucus – to help achieve the industry’s 
objectives. Looking forward to 2019, having as many 
boating champions in Congress as possible will be 
critical to achieving the industry’s legislative agenda.

A full list of Congressional Boating Caucus members 
is available here.

If you have questions or would like more information, 
please contact NMMA’s Director of Political Advocacy 
and Engagement, Erica Crocker at ecrocker@nmma.
org or NMMA’s Director of Federal Government Af-
fairs, Mike Pasko at mpasko@nmma.org.

Interior Secretary Zinke Releases 
Video Urging Action on Maintenance 

Backlog

The Department of the Interior is out with a new 
video about the maintenance backlog in America’s 
Great Outdoors. The video was premiered at a Capi-
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http://nmma.net/assets/cabinets/Cabinet521/Boating%20&%20Angling%20Coalition%20Letter%20to%20USACE%20re%20Brandon%20Road%20TSP_08.03.2018_FINAL.pdf 
mailto:mpasko@nmma.org
https://www.nmma.org/government/get-involved/boating-caucus
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tol Hill event hosted by Interior Secretary Ryan Zinke 
on Tuesday and featured Senators Lamar Alexander 
(R-TN), Steve Daines (R-MT), Angus King (I-ME), Rob 
Portman (R-OH), and Mark Warner (D-VA).

To see the full video, click here.

America’s public lands and waters host nearly 900 
million recreation visits every year, providing signifi-
cant economic benefits to communities across the 
country. The combined deferred maintenance and 
repair backlog of the Bureau of Land Management, 
National Park Service, U.S. Fish and Wildlife Service 
and U.S. Forest Service – which amounts to $18.62 
billion and includes trails, campgrounds, roads, visi-
tor centers, bathrooms, staff housing, water systems, 
thousands of historic buildings, and more – hampers 
access to America’s Great Outdoors.

“Last year, more than 300 million people visited 
America’s national parks. Unfortunately, many roads 
and bridges, visitor centers, historic buildings, trails, 
and campgrounds in our parks need critical repairs 
and upgrades to meet the needs of today’s visitors,” 
says the video’s narrator. “The national parks are spe-
cial places of wonder. We must meet the challenge of 
preserving them for our children and grandchildren.”

Public-private partnerships hold the potential to 
augment public financing of maintenance and re-
pair projects. To learn more about how public-private 
partnerships can help overcome the maintenance 
backlog and improve visitor experiences, click here. 

President Trump Signs Workforce 
Development Bill into Law

On Tuesday, President Trump signed the Strengthen-
ing Career and Technical Education for the 21st Cen-
tury Act into law – bipartisan workforce development 
legislation that reauthorizes the Carl D. Perkins Ca-
reer and Technical Education Act and improves ca-
reer and technical education to equip Americans with 
the skills they need to compete for in-demand jobs. 
NMMA worked with Congress and the administration 
to ensure the recreational boating industry’s priori-
ties were included in the final bill.

In response, NMMA’s Senior Vice President of Gov-
ernment Relations and Legal Affairs, Nicole Vasilaros, 
stated, “The boating industry applauds Congress and 
the Trump administration for its bipartisan work on 
this important legislation. Prioritizing technical, voca-
tional, and apprenticeship programs is a top priority 
of our industry, and U.S. marine manufacturers stand 
ready to hire a new generation of workers into stable, 
well-paying careers.”

The law provides $1 billion in grants to states and en-
courages them to set career and technical education 
goals that meet their specific needs. After the signing 
ceremony, President Trump traveled to Tampa, FL to 
promote the legislation during a roundtable discus-
sion at Tampa Bay Technical High School.  

“In the twelve years since Congress passed the last 
Perkins reauthorization, the economy has evolved 
tremendously, becoming increasingly dependent on 
science, technology, engineering, and mathematics 
(STEM) disciplines and other skilled labor,” said Presi-
dent Trump. “By enacting it into law, we will continue 
to prepare students for today’s constantly shifting job 
market, and we will help employers find the workers 
they need to compete.”

For more information, please contact NMMA Senior 
Vice President of Government Relations and Legal 
Affairs, Nicole Vasilaros at nvasilaros@nmma.org 
or NMMA Director of Federal Affairs, Lance West at 
lwest@nmma.org.

Congressional Climate

By Jason Ortega (LobbyIt.com)

In July our new proposed strategy and identified a 
few key legislative initiatives to pursue.

During the month of July, the focus in DC began to 
shift more and more towards the upcoming elections. 
That doesn’t mean that there isn’t work left to be done 
but more that with each vote and bill introduced, the 
calculations are more complicated and tend to weigh 
more heavily towards what will play well in the elec-
tion. That is why in July House Republicans began cir-
culating draft language that would serve as a tax cut 
2.0 bill package. This would deal with issues that they 
feel will help them in the election, including the child 
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tax credit and increasing the charitable contribution 
deduction. A big bipartisan accomplishment in July 
was the passage of the Perkins Act which reautho-
rized and reformed career and technical education 
funding in the US. This had broad support on both 
sides of the aisle and after a breakthrough in nego-
tiations about some unrelated issues, the bill passed 
and went to the President’s desk for a signature.

The Administration also introduced a plan that would 
reorganize the federal government. Among the 
changes the plan laid out was the merger of the Edu-
cation and Labor Departments. This plan obviously 
sparked backlash from all sectors, with members on 
both sides of the aisle indicating that it was unlikely 
to ever see the light of day in Congress, which would 
have to approve such monumental changes to the 
structure of the federal government.

On the health-front, the Administration continued 
its efforts to undermine and rollback the Affordable 
Care Act with the rollout of short-term limited dura-
tion health plans and association health plans. Nei-
ther were received extremely well, including among 
groups that have historically supported friendlier 
regulations of these plans, particularly association 
health plans. In addition, multiple states came out 
them and said that they would impose additional re-
strictions on these plans than the federal government 
would and that enrollment in these plans would drive 
up rates as more healthy people pulled out of ex-
isting plans. Additional reports point to the fact that 
they may not offer the cost savings that the President 
has promised, especially when taking into consider-
ation the fact that coverage provided could be quite 
minimal.

Finally, two purely political documents were released, 
one by the House Democrats and the other by the 
House Republicans. The GOP released an infra-
structure framework that will likely serve as a start-
ing point for negotiations in the new Congress. The 

News from Washington continued from Page 24 plan includes raising the gas tax and fully funding the 
Highway Trust Fund in the next decade. The House 
Democrats released their version of higher educa-
tion reauthorization. After House Republicans were 
unable to get sufficient votes to pass their version, 
everyone has accepted that negotiations on this issue 
will start up again in January and the Democrats have 
taken this opportunity to lay out their vision for how 
higher education should be restructured and funded 
in the US.

In the month of July, we finalized our proposed leg-
islative policy with the AMI leadership team. As part 
of this proposal we will be pursuing relationships 
necessary to impact overall/sweeping infrastructure 
legislation, as well as engaging on specific bills that 
are introduced and have an impact on our priorities. 
This will be the focus of our efforts over the coming 
months as we get approval and determine the proto-
cols for delivering customized advocacy strategy for 
affiliates.

The first round of meetings will be with key members 
on the transportation committees in the House and 
Senate. In addition, we’re working to gather more in-
formation on two bills. One initiated and passed the 
House and another in the Senate. One has to do with 
the giving the Army Corps of Engineers the ability for 
reclamation title transfer to non-Federal ownership 
without congressional oversight. We are meeting 
with the Senate to determine likelihood of passage 
and get more information on what the anticipated 
impact could be on recreational users. The second bill 
is one introduced by Senator Baldwin that requires 
the Secretary of Commerce to engage in activities 
and expenditures to support waterfront community 
revitalization. The bill seems like a clear win for the 
AMI membership and we are meeting with her staff 
to get a better sense of the likelihood of passage and 
what we can do to go forward.

Things are fairly quiet in DC now that Congress is out 
of town, but we anticipate things to heat back up as 
we hit a sprint to the midterms in September!
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Marina 101
Marina 101

Tampa, FL  September 30, 2018

Marina Boatyard & Study Tour
Tampa, FL   October 1, 2018

“Weathering the Storm”
Hurricane Preparedness & Recovery Conference

Miami, FL   October 29, 2018

Marina & Boatyard Tour
Miami, FL  October 30, 2018

Intermediate Marina Management Course
Fort Lauderdale, FL   November 4-8, 2018

Intermediate Marina Management Course
Nanaimo, BC   December 2-6, 2018

Advanced Marina Management Course
Jacksonville, FL   December 9-14, 2018  

50 Water Street * Warren, RI 02885 * 401-247-0314 
 MarinaAssociation.org * imitraining@marinaassociation.org 

mailto:imitraining@marinaassociation.org
https://marinaassociation.org/
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https://marinaassociation.org/wtsstudytour


www.MarinaAssociation.org

AMI Contact Information

Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622

http://www.marinaassociation.org
mailto:imbc%40marinaassociation.org?subject=
mailto:ekretsch%40marinaassociation.org?subject=
mailto:imitraining%40marinaassociation.org?subject=
mailto:Malves%40marinaassociation.org?subject=
http://www.marinaassociation.org



